SOUTHERN LEGISLATIVE CONFERENCE

Leading in Chaos

You and Your Role are Needed More Than Ever!

Jay McChord
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SOUTHERN LEGISLATIVE CONFERENCE

Thank You!
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Question for you?
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3 Reasons for YOU to be Excited?




Bert Jacobs
Life 1Is Good - Brand

Life is good.@




Know The Times

&
Know What To Do!







- HOW TO MAKE

IT SIMPLE??7







| N

Most Politicians

{

[






nNnSame Stor m, D1 f f






BIG DIFFERENCE



CALIFORNIA

300 km

200 mi

NEW YORK

New Yorkse

i




300 km

200 mi

San D»egé
<A

Chula

NEW YORK

i

Austin

o3
Austin

Clearwate

* Pompano
h

B
Hollywood

Marathe
Key West













THE GCuiLp

-—’
4

AN
- .:‘ : ?:ﬂ,ﬁﬂllb )

K i
e L

.t &

RS
















HOW ELSE?



Rubber Bands & Plastics




Rubber Bands



Rubber Bands




Rubber Bands

=




Rubber Bands

-




Plastic



Plastic




astic




What are the
NRubDber
INn my world?




NRubber Bandso go Dback

BACK TO
NORMAL

LIFE!
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COVID
Created
Opportunities!
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True Story of Opportunity
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True Story of Opportunity

Because of COVID

AForced to make changes.

AWere flexible and nimble.

AAltered a process they already knew.

AProvided an in-demand product everyone wanted and
needed.

ACreated new revenue with better profit margins.
AWere seen as leaders in their industry.

AAre seen as extremely RELEVANT by employees,
customers, and the community.

AANDEéE THEY SAVED THEI R
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Your Story of Opportunity?
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Opportunities
Are

Everywhere!
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Window to Communicate Is Getting Tighter

-







concise






NNot hi ng Unne



concise= i Not hi ng Unrt



